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Action plan for the development of EU organic 
production - public online questionnaire

Fields marked with * are mandatory.

Introduction

The aim of this public consultation is to collect the opinion of stakeholders and the public on challenges and 
opportunities to increase the production and consumption of organic food. Your answers will feed into a 
European Commission communication to be published early in 2021. This communication will lay the 
ground for concrete action in line with the European Commission’s objectives of ensuring that at least 25% 
of the EU’s agricultural land is under organic farming by 2030 and that there is a significant increase in 
organic aquaculture. These objectives ultimately aim to both improve the sustainability of the food system 
and revert biodiversity loss.

About you

Language of my contribution
Bulgarian
Croatian
Czech
Danish
Dutch
English
Estonian
Finnish
French
Gaelic
German
Greek

*
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Hungarian
Italian
Latvian
Lithuanian
Maltese
Polish
Portuguese
Romanian
Slovak
Slovenian
Spanish
Swedish

I am giving my contribution as
Academic/research institution
Business association
Company/business organisation
Consumer organisation
EU citizen
Environmental organisation
Non-EU citizen
Non-governmental organisation (NGO)
Public authority
Trade union
Other

First name

Surname

Email (this won't be published)

*

*

*

*
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Scope
International
Local
National
Regional

Organisation name
255 character(s) maximum

Organisation size
Micro (1 to 9 employees)
Small (10 to 49 employees)
Medium (50 to 249 employees)
Large (250 or more)

Transparency register number
255 character(s) maximum
Check if your organisation is on the . It's a voluntary database for organisations seeking to influence EU decision-transparency register
making.

Country of origin
Please add your country of origin, or that of your organisation.

Afghanistan Djibouti Libya Saint Martin
Åland Islands Dominica Liechtenstein Saint Pierre 

and Miquelon
Albania Dominican 

Republic
Lithuania Saint Vincent 

and the 
Grenadines

Algeria Ecuador Luxembourg Samoa
American 
Samoa

Egypt Macau San Marino

Andorra El Salvador Madagascar São Tomé and 
Príncipe

Angola Equatorial 
Guinea

Malawi Saudi Arabia

*

*

*

*

http://ec.europa.eu/transparencyregister/public/homePage.do?redir=false&locale=en
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Anguilla Eritrea Malaysia Senegal
Antarctica Estonia Maldives Serbia
Antigua and 
Barbuda

Eswatini Mali Seychelles

Argentina Ethiopia Malta Sierra Leone
Armenia Falkland Islands Marshall 

Islands
Singapore

Aruba Faroe Islands Martinique Sint Maarten
Australia Fiji Mauritania Slovakia
Austria Finland Mauritius Slovenia
Azerbaijan France Mayotte Solomon 

Islands
Bahamas French Guiana Mexico Somalia
Bahrain French 

Polynesia
Micronesia South Africa

Bangladesh French 
Southern and 
Antarctic Lands

Moldova South Georgia 
and the South 
Sandwich 
Islands

Barbados Gabon Monaco South Korea
Belarus Georgia Mongolia South Sudan
Belgium Germany Montenegro Spain
Belize Ghana Montserrat Sri Lanka
Benin Gibraltar Morocco Sudan
Bermuda Greece Mozambique Suriname
Bhutan Greenland Myanmar

/Burma
Svalbard and 
Jan Mayen

Bolivia Grenada Namibia Sweden
Bonaire Saint 
Eustatius and 
Saba

Guadeloupe Nauru Switzerland

Bosnia and 
Herzegovina

Guam Nepal Syria

Botswana Guatemala Netherlands Taiwan
Bouvet Island Guernsey New Caledonia Tajikistan
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Brazil Guinea New Zealand Tanzania
British Indian 
Ocean Territory

Guinea-Bissau Nicaragua Thailand

British Virgin 
Islands

Guyana Niger The Gambia

Brunei Haiti Nigeria Timor-Leste
Bulgaria Heard Island 

and McDonald 
Islands

Niue Togo

Burkina Faso Honduras Norfolk Island Tokelau
Burundi Hong Kong Northern 

Mariana Islands
Tonga

Cambodia Hungary North Korea Trinidad and 
Tobago

Cameroon Iceland North 
Macedonia

Tunisia

Canada India Norway Turkey
Cape Verde Indonesia Oman Turkmenistan
Cayman Islands Iran Pakistan Turks and 

Caicos Islands
Central African 
Republic

Iraq Palau Tuvalu

Chad Ireland Palestine Uganda
Chile Isle of Man Panama Ukraine
China Israel Papua New 

Guinea
United Arab 
Emirates

Christmas 
Island

Italy Paraguay United 
Kingdom

Clipperton Jamaica Peru United States
Cocos (Keeling) 
Islands

Japan Philippines United States 
Minor Outlying 
Islands

Colombia Jersey Pitcairn Islands Uruguay
Comoros Jordan Poland US Virgin 

Islands
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Congo Kazakhstan Portugal Uzbekistan
Cook Islands Kenya Puerto Rico Vanuatu
Costa Rica Kiribati Qatar Vatican City
Côte d’Ivoire Kosovo Réunion Venezuela
Croatia Kuwait Romania Vietnam
Cuba Kyrgyzstan Russia Wallis and 

Futuna
Curaçao Laos Rwanda Western 

Sahara
Cyprus Latvia Saint 

Barthélemy
Yemen

Czechia Lebanon Saint Helena 
Ascension and 
Tristan da 
Cunha

Zambia

Democratic 
Republic of the 
Congo

Lesotho Saint Kitts and 
Nevis

Zimbabwe

Denmark Liberia Saint Lucia

Publication privacy settings
The Commission will publish the responses to this public consultation. You can choose whether you would like your details to be made 
public or to remain anonymous.

Anonymous
Only your type of respondent, country of origin and contribution will be 
published. All other personal details (name, organisation name and size, 
transparency register number) will not be published.
Public 
Your personal details (name, organisation name and size, transparency 
register number, country of origin) will be published with your contribution.

I agree with the personal data protection provisions

Section 1: General – the state of organic production today
 

Organic production today covers some 8% of total utilized agricultural area and organic aquaculture 
accounts around 5% of total aquaculture production in the EU. Although this is a significant increase 

*

https://ec.europa.eu/info/law/better-regulation/specific-privacy-statement_en
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compared to the past, there is still significant room to increase these shares. The aim of this section is to 
identify the main bottlenecks to the production and consumption of organic food.

1. To what extent are the following factors obstacles to greater production and 
consumption of organic food in the EU today?

at least 15 answered row(s)

Strongly 
agree

Somewhat 
agree

Somewhat 
disagree

Strongly 
disagree

Don't 
know

Retail price of organic products too 
high

Price of organic products at suppliers 
too high

Not profitable enough for producers

Too expensive for consumers

Insufficient consumer demand

Lack of consumer confidence in 
organic production methods

Lack of consumer awareness of the 
EU label

Lack of consumer confidence in the 
EU label

Insufficient financial incentives for 
producers to convert to organic 
production

Low interest from retailers in giving 
organic products shelf-space

Low consumer awareness of the 
benefits of organic production for 
climate and the environment

Competition with other ways of 
producing and/or other schemes

Competition with private label products

There are too many ecological food 
schemes that can be confused with 
organic

I don’t see any problems

Other (please specify):

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining
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2. The COVID-19 crisis has had many significant impacts on different sectors, including 
on the food system and the production and consumption of organic food. To what 
extent do you agree with the following statements? 

at least 4 answered row(s)

Strongly 
agree

Somewhat 
agree

Somewhat 
disagree

Strongly 
disagree

Don't 
know

The crisis has strengthened organic 
farming and its role in EU food supply

The crisis has accelerated structural 
changes in our food consumption in 
favour of organic farming

The crisis has shown our reliance on 
seasonal labour in farming

In the post-crisis period, the greater 
demand for organic products reported 
by the sector will be maintained

Section 2: Organic for all - stimulating demand and consumer 
confidence

Consumption of organic products per capita varies greatly among EU Member States. This section aims to 
identify concrete measures to stimulate the consumption of organic products and to ensure that consumers 
feel confident that the organic products they buy are produced according to such standards. 

3. To what extent do you agree with the following statements?
at least 9 answered row(s)

Strongly 
agree

Somewhat 
agree

Somewhat 
disagree

Strongly 
disagree

Don't 
know

The EU organic logo is not sufficiently 
recognised

Information campaigns for the EU 
organic logo are needed

More awareness is needed on the 
environmental and climate benefits of 
organic farming

Campaigns to promote agricultural 
products should specifically target 
organic products

Price competitiveness of organic 
products should be improved

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining
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Schemes in schools to promote 
healthy diets should focus on organic 
products

Food served in public/private offices 
and canteens should focus on organic 
products

The range of organic products at 
retailers should be broader and more 
visible

Authorities should use much more 
public procurement to boost organic 
consumption

Other (please specify):

4. Demand for organic products also depends on consumer confidence that the 
products are produced in line with organic standards. To what extent do you agree that 
the following actions are important?

at least 7 answered row(s)

Strongly 
agree

Somewhat 
agree

Somewhat 
disagree

Strongly 
disagree

Don't 
know

Reasons for lack of consumer 
confidence should be explored

Consumers should be able to clearly 
distinguish between the EU organic 
logo and other environmental/quality 
schemes

It should be easier to trace organic 
products back to their origin

The information on organic producers 
should be transparent and available 
for consumers

Information technologies such as 
blockchain (data shared across a 
network of computers) should be used 
more often to improve tracing of 
organic products

Compliance with the rules for organic 
production must be better controlled 
by public authorities

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining
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More effort is needed to tackle fraud in 
the organic sector

Other (please specify):

Section 3: Promoting organic production

The share of land under organic farming varies considerably across EU Member States, ranging from some 
2% in Romania to 24% in Austria. One reason for these differences could be the lack of structures in the 
supply chain to allow producers to benefit from the added value created by organic production. This section 
will help identify the main measures to: (i) stimulate conversion to organic agriculture and aquaculture and 
(ii) strengthen the value-chain for operators who have opted for organic production.  

5. To what extent are the following measures important to stimulate the production of 
organic products?

at least 10 answered row(s)

Strongly 
agree

Somewhat 
agree

Somewhat 
disagree

Strongly 
disagree

Don't 
know

The EU’s Common Agricultural Policy 
and the support it provides should 
target organic production

Other financial support for organic 
production is also needed (e.g. 
national, local or other public and 
private initiatives)

Provide sufficient training and advice 
on organic farming (including visits 
and pilot farms) to stimulate 
conversion especially in regions 
lagging behind the EU average

More research is needed to develop 
plants with greater resistance to pests 
and to extreme and variable climate 
conditions

Investments (including in research and 
innovation) are needed to scale up 
labour-saving technologies

Improve information and data on 
developments in the organic market to 
facilitate decisions for producers

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining
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Improve information and data on 
developments in the organic market to 
support decision making for retailers

Help organic producers to better 
organise (e.g. producer organisations) 
to improve their bargaining power

Investments (including in research and 
innovation) for organic food processing

Strengthen local and small-scale 
processing and foster short supply 
chains

6. Organic animal husbandry must comply with higher standards than conventional 
animal husbandry. There are also higher standards for organic aquaculture. To what 
extent do you agree with the following statements? 

at least 4 answered row(s)

Strongly 
agree

Somewhat 
agree

Somewhat 
disagree

Strongly 
disagree

Don't 
know

Organic animal production should 
benefit from specific support

Producers should be helped to find 
appropriate organic feed for animal 
nutrition

More research is needed to identify 
and develop best practices on feeding 
methods suitable for organic feed, and 
alternative feeding ingredients

Aquaculture should be supported to 
gain more knowledge on breeding and 
feeding methods, including through 
research

Section 4: Societal benefits – the contribution to climate and 
environment

One of the aims of organic farming is to combine agricultural production with respect for the environment 
and climate. It aims to preserve biodiversity, soil fertility, and aquatic ecosystems while allowing producers 
to make a decent living. This section will provide us with concrete ideas on how organic farming can be a 
model for: (i) more sustainable practices in farming and aquaculture, (ii) greater use of renewable 
resources, and (iii) greater animal welfare, while maintaining European food production.

7. What are the main environmental advantages of organic production?
at least 8 answered row(s)

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining
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Strongly 
agree

Somewhat 
agree

Somewhat 
disagree

Strongly 
disagree

Don't 
know

Organic farming is beneficial to 
biodiversity

It responsibly uses energy and natural 
resources, such as water

It reduces leakage of nitrates into 
water and thus protects water quality

It protects soil quality

It helps reduce air pollution

It promotes a circular economy by 
using bio-based materials

It promotes carbon neutrality by 
reducing emissions of greenhouse 
gases and storing carbon in soil

It allows for adaptation to a changing 
climate

8. To further increase the benefits of organic farming for the environment and climate, 
to what extent do you agree with the following measures?

at least 6 answered row(s)

Strongly 
agree

Somewhat 
agree

Somewhat 
disagree

Strongly 
disagree

Don't 
know

Funding to increase the availability of 
species suitable for organic 
production, notably through research

More investment on organic 
agricultural research and innovation

Networks of organic farms to act as 
demonstration projects and promote 
best practices

Phase out of contentious inputs (e.g. 
copper) still used in organic farming

Promote the replacement of plastics in 
packaging with fully recyclable or 
biodegradable materials

Promote the sustainable use of water 
in organic farming

Section 5: Conclusions – the role of the EU and the road ahead

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining

Niels Heining
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The EU has actively promoted organic production as a pillar of its Common Agricultural Policy while also 
supporting the increase of organic aquaculture. However, local producers, national authorities and producer 
organisations also play an important role. This section will help us understand whether the EU should 
intensify its actions in favour of organic production and consumption, or whether these actions should be 
devolved to the national/local level. The final question provides you with an opportunity to present your own 
proposals for how the production and consumption of organic food can be strengthened, in addition to 
those proposals identified earlier in the questionnaire.

9. To what extent do you agree with the following statements?
at least 3 answered row(s)

Strongly 
agree

Somewhat 
agree

Somewhat 
disagree

Strongly 
disagree

Don't 
know

The main responsibility for promoting 
organic production and consumption 
lies at national level

The development of organic 
production should be left to the market 
with no specific support

The development of the organic sector 
requires a mix of EU and Member 
State support as well as private 
initiatives

10. Are there any more specific or additional actions that you would suggest? 
1000 character(s) maximum

11. Please upload your position paper here, if you have one.
You may upload a document incorporating additional observations and views on the subject. Please keep the 

contents of any such document concise and focused on the subject of the consultation.

Please note that the uploaded document will be published in its entirety alongside your response to the 

questionnaire, which remains the essential input to this public consultation. The document is optional and serves 

as additional background to better understand you position.
The maximum file size is 1 MB
Only files of the type pdf,txt,doc,docx,odt,rtf are allowed

Niels Heining

Niels Heining

Niels Heining

Niels Heining
No patens on natural properties and make sure that organic stays gentech free. 25% of the agricultural and food research budget towards organic food and farming and focus on true cost accounting
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